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For the September 2018 edition, MAISON&OBJETƔs layout was 
entirely revamped. This change was implemented in order to 
simplify the structure of the fairƔs offering, improve visitor 
experience and encourage chance discoveries. 
While some adjustments are still needed and will be made as 
early as the January 2019 event, - initial feedback confirms the  
positive impact of these changes.  
 
A More  Intuitive  Categorization  
The success of MAISON&OBJET has always relied on the 
breadth of its offering. More than 20 years after its inception,  the 
fair has revealed a brand new structure. Featuring two aptly 
named Hubs ƞ Maison and Objet ƞ, the new layout allows for a 
more intuitive experience of the fair, which promises unexpected 
and exciting discoveries for visitors. Paired with an increase in 
average stand size, this change shone a new light on the fairƔs 
offering and helped bring about new partnerships. 
 
New Products  at a Glance  
In order to help visitors gain insight into emerging trends, 
MAISON&OBJET has scaled up the ƓWhatƔs New?Ɣ exhibitions. 
For the first time this season, the inspirational displays starring 
new products  by exhibitors expanded to four locations. 
Complementing  the Trends Forum, their approach offers a 
chance to get a quick read of the seasonƔs innovations. A 
wonderful  opportunity  for 500 of the 3,000 exhibiting brands to 
enjoy additional exposure for their most exciting products . 
  

Continuing  the  Experience  On and Offline  
MAISON&OBJET now provides two new ways for visitors 
to keep the experience going. In addition to MOM, the 
platform that features exhibitorsƔ collections  all year round, 
this season also saw the launch of the Trend Mook. This 
new and improved version of the Inspirations Book offers a 
wealth of information indispensable to grasping the 
emerging trends that are reshaping the market. In a deeply 
ƓVirtuousƔ spirit, the first issue explores new eco-friendly 
and visually pleasing materials, a selection of the seasonƔs 
absolutely not-to-be missed product  launches, and the 
definition of a new profile of demanding consumers: the so-
called ƕambitious classƖ. Sold online at the price of ú40, it 
provides invaluable insight into the zeitgeist. 
   
Design and decoration take over the city of Paris  
In parallel to the trade show, the 8th edition of Paris Design 
Week was held from September 6th-15th 2018. Themed 
walks took design enthusiasts and all those interested in 
the latest trends to discover 200 different places, each 
featuring original exhibitions and the seasonƔs latest 
creations.  
 
Partnerships with La Biennale Paris (at the Grand Palais), 
and AD Intérieurs exhibition, which pays tribute every year 
to the work of the greatest decorators of the moment, 
make Paris a highlight in the international decoration, 
design and lifestyle calendar and the place to be in 
September. 
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Key Figures 

Ɵ 76,502 unique visitors from 171 countries  
i.e. -2,2% compared with September 2017, 
an all-time attendance record 

 
Ɵ including: 31,928 non-French visitors 

i.e. +0,2% compared with September 2017 
 
Ɵ and 44,574 French visitors  
      i.e. -3,6% compared with September 2017  
 
 

119,633 visits in total  
(+1% compared with September 2017)  

Ɵ 3,112 exhibiting brands in total 
 including 647 new brands 
 
Ɵ 72 countries represented 
 1,238 French exhibitors 
 and 1,874 non-French exhibitors 
 
Top 10 most represented countries:  
 

- FRANCE: 1,132 
- GERMANY: 207 
- ITALY: 195 
- NETHERLANDS: 167 
- BELGIUM: 159 
- UNITED KINGDOM: 148 
- SPAIN: 121 
- DENMARK: 104 
- PORTUGAL: 74 
- SWEDEN: 51 
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Countries with the highest 
numbers of visitors  
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Evolution of visitor numbers by region  
(Sept Ɠ18 vs Sept Ɠ17) 
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MAISON&OBJET :  
A community of people  

united by their love of design 

Five days during which the MAISON&OBJET 
community  contributes  immensely to the eventƔs 
visibility online! 
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473k followers  

27.8k followers  

  

490k followers  
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This September, MAISON&OBJET  reconnected with its 
fundamentals and reorganized its offering to launch two 
new aptly named hubs:  Maison  and Objet ! 
    
   
The professionals-only trade fair introduced  a new  layout  
designed to help visitors find their way around the eventƔs 
vast offering. The two main themes were further divided 
into four  styles  for  Maison  and seven  product  families  
for  Objet . 
    
   
MAISON  
Four  distinct  ambiances  waiting to be explored,  
brimming with the very best of furniture and interior 
design solutions grouped by style. 
 
OBJET  
Seven sectors  showcasing the most compelling  
objects,  accessories and home accents by product  
family. Objet is all about going off the beaten track, 
refreshing and intuitive purchasing experiences, 
unexpected and surprising discoveries, and new 
opportunities  to meet people and share... 
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In addition to the usual information points and brand new 
signage, 60 "helpers" roamed the aisled to help visitors navigate 
the new layout. 
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Headline Events 
 

THE AGORA by Ramy Fischler, M&O 
September 18  Designer of the Year Ɲ Hall 8 

With THE AGORA, Belgian designer Ramy Fischler 
chose to illustrate the diversity of his projects  and 
his daily work at his studio in the hope that visitors 
would get a feel of his visionary and holistic  
approach. 
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